
Volunteer Month Campaign Timeline: Your 30 Day Plan

Click the link below to access the planning calendar.
https://docs.google.com/spreadsheets/d/1a18DWi8xQ-0rcumC7j-jBXWg1fKCINVeADMCMZiWv
CU/edit?usp=sharing

https://docs.google.com/spreadsheets/d/1a18DWi8xQ-0rcumC7j-jBXWg1fKCINVeADMCMZiWvCU/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1a18DWi8xQ-0rcumC7j-jBXWg1fKCINVeADMCMZiWvCU/edit?usp=sharing


You might prefer to organize your deadlines in a table format. Use the blank spaces to outline your
deadlines and deliverables:



Volunteer Month Wrap Up: Looking to the Future

It’s most effective to write down your lessons learned while they are still fresh in your mind. Use this
section to reflect on your campaign. In the blank space provided, make a note of what went right,
what went wrong, and what you’ll improve upon next year:

● How effective was your campaign?

_________________________________________________________________________
_________________________________________________________________________
_____________________________________________

● What was the feedback from volunteers and the community?
_________________________________________________________________________
_________________________________________________________________________
_____________________________________________

● What tactics were the most successful? The least successful?
_________________________________________________________________________
_________________________________________________________________________

● What social media posts received the most engagement? The least?
_________________________________________________________________________
_________________________________________________________________________
_____________________________________________

● What can be improved upon next year?
_________________________________________________________________________
_________________________________________________________________________
_____________________________________________


